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HYBRID BUSINESS MODELS
AS A RESPONSE TO THE MODERN
GLOBAL CHALLENGES

Introduction. In response to global challenges, there are emerging alternative solutions that can be based on hyb-
rid approaches, including hybrid business models that have the characteristics of private business and the public
sector in their conventional perception.

Problem Statement. The discussion on the introduction and spread of hybrid forms of business, their benefits
is at the early stages of development, it focuses on the motives of commercial companies to start activities tradi-
tionally performed by government or non-profit organizations.

Purpose. The identification of patterns, the determination of motives for the creation and the formation of
hybrid business models.

Materials and Methods. The legal framework and R & D works of researchers have been studied with the use
of general scientific and special methods: analysis and synthesis for studying the current state and development
of hybrid forms of business, abstraction approach, and logical method for drawing the conclusions.

Results. Modern business refocuses on solving social problems. There are hybrid business models that combine
the characteristics of economic entities from different sectors: public (social and environmental problems) and pri-
vate (profit). The hybrid business models are represented by Benefit Corporations and B-Corporations, in which
the social component is reflected in the mission, registered in the statutory documents, and is a part of the operating
activities. The hybrid approach to the functioning of corporations may be deemed a continuation of the concept
of corporate social responsibility as well as a way to systematic implementation of social and environment practices.

Conclusions. The analyzed world experience of the development of hybrid business models should be imple-
mented in domestic practice. It is time to widely popularize the idea and capabilities of Benefit Corporation and
B-Corporation as well as to introduce legal regulation for these companies. This contributes to the most effective
solution of social problems of the modern society in general and Ukraine in particular.
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The scale and complexity of the challenges the
state faces today are growing. Regardless of the
level of development, countries face depletion of
natural resources, climate change, exacerbation
of social problems, and deterioration of life quali-
ty. This trend started before the COVID-19 pan-
demic and has got intensified with its onset. Un-
der such conditions, the traditional division of
roles “business makes money, while the govern-
ment coordinates and guarantees protection” has
not been effective any longer.

Theories that offer alternative solutions come
to existence before large-scale challenges, like on-
ce there was appear the theory of convergence. Ac-
cording to Andrei Sakharov, convergence is a real
historical process in which the capitalist and so-
cialist world systems, are drawn nearer to each
other; it is a result of coinciding changes towards
pluralism in the spheres of economics, politics, so-
cial life, and ideology. The convergence is a neces-
sary condition for solving the global problems of
peace, ecology, social and geopolitical justice [1].

Essentially similar trends have been observed
in recent decades. Global challenges have tradi-
tionally received considerable attention at the
World Economic Forum (WEF) in Davos. In Ja-
nuary 2021, in his speech at the WEEF, French Pre-
sident Emmanuel Macron said that the economy
of the future should be based on morality. “Ine-
quality has deepened in the world now. In addi-
tion, we have a crisis of democracy and climate
change. The capitalist model together with this
open economy can no longer work in this envi-
ronment. The key today is to focus on tackling
these problems. We used to try to address them by
government measures, but the government could
not have succeeded on its own... Of course, we
shall preserve private property and individual
freedoms: this is what our society is based on, but
we need to rethink the world and to focus on figh-
ting inequalities between countries and inside the
country,” summed up Macron [2].

In response to global challenges, there are emer-
ging alternative solutions based on hybrid app-
roaches. For example, hybrid forms of financing,

62

which combine the features of equity and debt
capital (mezzanine financing) are becoming wi-
despread; hybrid offices (hub-and-spoke model)
and hybrid business models that have the charac-
teristics of the private business and the public
sector in their conventional perception.

The institutional theory suggests that with a
sharp change in the organizational environment
new organizational forms may emerge [3]. The
emergence of new forms of organizations and al-
ternative forms of business requires rethinking
and scientific justification, because traditional cor-
porations have monopolized our understanding
of how we comprehend “business.”

Discussing the introduction and spread of hyb-
rid forms of business and their benefits has been
at an early stage of development. They have appea-
red in the United States, become widespread on
the American continent and been gradually sprea-
ding to European countries and Asia. There are
few studies that have enriched the knowledge of
the motives (external and internal) that encoura-
ge commercial companies to move towards acti-
vities traditionally performed by the government
or non-profit organizations [4]. Research needs
to be deepened to identify commonalities and dif-
ferences between hybrid forms of business and
social enterprises, to study the motives for the
creation and the formation of such business mo-
dels, to outline their advantages and vulnerabilities.

There are also open questions about the cha-
racteristics of corporations (size, type of activity,
governance system) that best meet the characte-
ristics of hybrid forms of business, as well as the
formation of the legal framework and institution-
al support for the functioning of such corpora-
tions. The above mentioned problematic issues ha-
ve caused the formulation of the purpose of this
research, namely to define the prospects and di-
rections for the implementation of a hybrid busi-
ness model in Ukraine.

Sustainability is the paradigm of the 21 cen-
tury. It requires business to serve society [5, 6].
Ensuring sustainability is impossible without the
formation of new business models that go beyond
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the traditional perception of business as a purely
economic entity that maximizes the profit and wel-
fare of shareholders. In new business models, the
concept of sustainability is an integral part of the
company’s mission, it shall be reflected in gover-
nance decisions and implemented in practice.

The first step towards sustainability may be
considered the emergence of the concept of cor-
porate social responsibility (CSR), which provi-
des a certain level of voluntary response of com-
mercial organizations to social problems, compli-
ance with moral requirements of society. The CSR
is a symbiosis of economic, social, and environ-
ment aspects of corporations to manage nonfi-
nancial risks for achieving sustainable and balan-
ced development. The CSR is widespread among
European countries. In some countries, it has been
integrated into the public policy (Denmark, Fran-
ce, Finland, Sweden), in other ones, socially re-
sponsible practices are the exclusive prerogative
of corporations (Greece, Ireland, the Netherlands,
and Slovenia).

The corporations that actively implement CSR
practices (Fig. 1) focus on obtaining and maxi-
mizing profits, but position themselves as respon-
sible to society and the environment. CSR is sys-
tematically implemented mainly by large corpo-
rations; small and medium-sized companies are
involved in the implementation of CSR, but be-
cause of small financial resources are limited main-
ly to charitable actions, the implementation of
low-budget programs. These conclusions have al-
lowed the Center for CSR Development estab-
lished in 2008 to make reports that aim at intro-
ducing social responsibility for systemic and qua-
litative changes in Ukraine.

The CSR implementation takes place within
an ecosystem consisting of various actors such as
private and public companies, social enterprises,
non-profit and public organizations, which are uni-
ted by a common goal to achieve positive and mea-
surable results and who are responsible for finan-
cial, social, and environmental consequences of
their activities. The hybrid companies are guided
by similar motives, but they seek to do so syste-
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Fig. 1. Positioning of corporations and their tools depending
on the mission — profit focus

matically, by inclusion of sustainability in their
corporate mission.

Today, the business movement for sustainabili-
ty has been actively developing, and social invest-
ments and social entrepreneurship have been in-
tensifying. For example, in 2013, R. Branson co-
founded the B Team, a nonprofit initiative that
advocates more business-oriented and climate-
friendly business practices. The B Team publicly
condemns the focus of corporations solely on
short-term profits and calls for expanding the list
of priorities by the inclusion of people and the
planet [7].

Sustainability penetrates the financial sphere,
as evidenced by the emergence of "green" finance,
green and social bonds. Financial consulting in
the United States and Canada has defined the 3P
line for successful business — profit, people, and
planet — and emphasized the interdependence
between them [8]. It is not uncommon for green
and ethical businesses to come together and to
assert themselves as the antithesis of large corpo-
rations who are doing business following the tra-
ditional business models. They have formed a
fundamentally new approach to the organizatio-
nal form of business, which needs to find its place
in the sustainability-focused ecosystem. Sociolo-
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gist J. Davis calls it a “tectonic shift” to an era
when “local and democratic forms of organiza-
tion could meet the needs previously met by cor-
porations.”

The sustainability-oriented movement origina-
ted in the United States and has given rise to new
forms of corporations, the Benefit Corporation
and the B-corporation, which are built on inno-
vative, hybrid business models [10, 11, 12].

Hybrid business models combine the charac-
teristics of the public and private sectors and use
market tactics to address social and environment
issues. J. Emerson [13] classifies hybrid enterpri-
ses as one of the types of enterprises, along with
charitable and commercial ones (Table 1).

Public Benefit Corporation and B-corporation
are not identical concepts, although they often
complement each other. Public benefit corpora-
tion is an institutional form with a certain legal
status (introduced in the United States); it is a le-
gally commercial, socially obligated business that
has all the traditional corporate characteristics,
but with clearly defined social obligations” [11].

In other words, it is a business entity that vo-
luntarily and formally undertakes to contribute
to the achievement of general or specific public
benefit by creating social and environment re-
sults and, at the same time, responsible for ma-
king profit to shareholders [12] (Fig. 2).

Public benefit corporations are required to pre-
pare an annual report to reflect and evaluate their
financial, social and environment performance.

There are researchers who state that such forms
of business as B-corporations emerge to reduce the
threat of lawsuits from shareholders who are dissa-
tisfied with the financial results obtained from
business [ 14, 15]. However, we believe that they are
a natural response to today’s challenges and the in-
ability of large corporations to ensure sustainabili-
ty, moreover, their long-term focus on maximizing
financial results poses a threat to sustainability.

The B-corporation movement was initiated by
B Lab, a nonprofit certification organization foun-
ded in Pennsylvania in 2007 [16]. B Lab has part-
nered with the United Nations to help the pri-
vate sector implement the Sustainable Develop-
ment Goals into practical business processes. The
general public benefit, as defined by the B Lab stan-
dard, means a material positive impact on society
and the environment.

Unlike the public corporations, the beta corpo-
rations may belong to a business of any legal form
that has been certified as responsible for doing bu-
siness. B-corporation is subject to benefit impact
assessment with the support of B Lab. B Lab cer-
tifies companies based on how they create value
for stakeholders other than shareholders, such as
employees, local communities, the environment.
Having a clear identity that is provided by B Lab
certificate helps the corporations to convey their
values to customers.

B Lab evaluates companies in the 4 broad cate-
gories: environment, employees, community, and
governance (Fig. 3). To be certified as a B-corpo-

Table 1. Comparison of the Features of Various Forms of Corporations*®

mission realization

interests groups, communities, the state

Feature Charitable Hybrid Commercial
Causes Philanthropic Hybrid causes Self-interests
Methods Defined by mission Social mission and profit Focus on market
Objectives Creation of social values Creation of social and economic values | Creation of economic value
Use of profit Used for activities related to the | Reinvested in mission activities or | Distributed between owners,

operating expenses and/or retained | shareholders,
for business growth and development
(possible partitioning)

Stakeholders and | Focus on a narrow circle of ex- | Harmonization of interests of inter- | Priority is given to internal
satisfaction of their | ternal stakeholders: needy social | nal and external stakeholders

stakeholders: shareholders
and employees

Source: generalized by the authors based on [13].
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Fig. 2. Positioning of hybrid companies in the sustainability — objectives — tools coordinate system
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circular economy principles, etc.

Fig. 3. Stages a corporation has to pass through for obtaining B Lab certificate

ration, a company shall score at least 80 points
out of 200 [17]. That is, as soon as the company
reaches a certain threshold of efficiency in rela-
tion to certain criteria, it amends its corporate
charter in terms of the responsibilities of officials
(directors), given the interests of all stakeholders.
These steps demonstrate that the company fol-
lows a governance philosophy that is fundamen-
tally different from that of a traditional share-
holder-oriented corporation.

What is common for the B-corporation and the
conventional business firm is that they sell goods
or services for profit. However, they differ in the
mission that is embedded in the business model.
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The B-Corp focuses on sustainability that is de-
rived from achieving goals and following values.

Any company may decide to become a public
benefit corporation without a B Lab certificate,
but the certified B-corporation shall be a public
benefit corporation.

In general, the cost of the annual licensing fee
depends on the company’s annual revenue and
ranges from USD 1,000 to USD 2,000 for small
businesses (annual revenue up to USD 5 million).

The certified B-corporations are legally requi-
red to consider the impact of their decisions on all
beneficiaries. The B-corporation amends it char-
ter through reorganizing it as a public benefit cor-
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poration, or making other structural changes. The
legislation on public benefit corporations helps
the companies protect the mission by raising ca-
pital from alternative sources, the opportunity to
change management, and gives entrepreneurs and
directors more flexibility in assessing potential sa-
les options, increasing its liquidity.

If the company has more than 10 employees,
there are the following options:
¢ toadopt the structure of the public benefit cor-

poration or its national equivalent within 2 years

after certification;

¢ to amend the constituent documents to inclu-
de a mission-specific condition within 90 days
or 1 year, depending on the region;

¢ Ifthere is no specific legal framework in the re-
gion of registration, there are no additional le-
gal requirements for certification, but the com-
pany shall support the objectives of B Lab’s
policy in terms of promoting and implementing
legislation on public benefit corporations in
the country.

The first generation of B-corporations was cer-
tified in 2007, and today there have been more
than 3,700 such corporations in 150 industries
and 70 countries. Among the examples there are
Ben&Jerry’s, Patagonia, and Danone Northern
America, which have identified social and envi-
ronment programs as priorities.

Sunte Kim and Todd Schiffeling [ 18] have con-
ducted research to find out the internal causes of
companies, which motivate them to become B-cor-
porations. The researchers have identified at least
two main reasons why the companies have deci-
ded to obtain a B Lab certificate.

First, PBCs have been adopted by large corpo-
rations, and SMEs are trying to convey that they
are also proponents of socially responsible beha-
vior and want to meet the interests of a wide ran-
ge of stakeholders. B-Lab-certified firms empha-
size that such a certificate helps them stand out
among large companies, as well as helps consu-
mers reject marketing noise to distinguish between
business and products that are truly social and
environmentally responsible.
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Second, the certified firms believe that the grea-
test crises of our time are the result of our busi-
ness. The companies that have become B-corpo-
rations state they were motivated by a desire to
join the movement for creating a new economy
with a new code of rules and identifying a new
way to succeed in business.

It is conventionally believed that the govern-
ment is responsible for meeting the needs of so-
ciety. In contrast, the B-corporation movement
recognizes that the government and the nonprofit
sector do not have sufficient resources to address
the pressing challenges of today’s society. For
example, in certain areas, B-corporations may re-
place government as a traditional provider of pub-
lic goods.

Any company, regardless of its size, legal form
or type of activity may become a B-corporation.
Currently, most B-corporations are private small-
and medium-sized businesses. Their argument is
that large corporations often implement CSR to
improve their image, but as the scale of their ac-
tivities increases, their damage to the environ-
ment grows disproportionately.

The public benefit and B-corporations may be
seen as a bridge from social entrepreneurship to
ordinary business, which offers a specific, market-
conscious, and scalable solution. Such companies
aim at increasing their profits and, at the same
time, apply social and sustainable models to im-
prove their impact on the social sphere and the
environment, thus changing the mission and un-
derstanding of corporate style by incorporating
sustainability into corporate DNA. They shift from
maximizing profits to a larger goal that is to make
money by spreading sustainable practices. They
are an example of how a company can make a pro-
fit by generating public benefits.

In the scholarly research literature, the B-corpo-
rations are described as “gray sector” organiza-
tions [19], target organizations [11], an “option”
of the conventional commercial structure [20]
and an institutional form of hybrid purpose [21].
The characteristic features of B-corporations are
as follows:
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¢ focus on favorable impact on society and the
environment, which is reflected in the mission
and objectives;

¢ expansion of responsibilities of managers be-
cause of the need to reconcile the financial and
non-financial interests of stakeholders with
the financial interests of shareholders;

¢ the obligation to report on their social and en-
vironmental performance with the use of an
independent and reliable third party standard.

Public benefit corporations may define one or
more goals aiming at the creation of public bene-
fit. The legal framework for them contains an in-
exhaustible list of advantages, including:
¢ providing low-income individuals or commu-
nities with goods and /or services or expanding
their economic opportunities;
for employees, going beyond the job creation;
protecting or restoring the environment;
improving human health;
promoting arts, science, and knowledge;
increasing the flow of capital to businesses in
order to create benefits for society or the envi-
ronment [22].

The organizational and legal forms of hybrid

business in advanced economies and developing

countries have existed in different configurations

over the last decade [23]:

¢ low-profit limited liability companies (L3P in
the USA);

¢ community interest company (CIC in UK);

community-based businesses;

¢ “economy of communication” project compa-
nies (initiative of Focolare international Chris-
tian ecumenical movement); and

¢ others.

The forms of public benefit and B-corporations
open up new opportunities for commercial com-
panies: first, attracting additional investment and,
second, they allow non-profit firms to access al-
ternative income and financing opportunities, ex-
panding their goals, in particular, making a profit.

In Ukraine, there are no operating new organi-
zational hybrid forms (public benefit corporations
and certified B-corporations). This does not mean

* & O o o

*
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that our country stands aside from the global
trends. Every year, in Ukraine, there is growing the
number of enterprises of various sizes, which im-
plement the CSR concept, publish nonfinancial
reports showing their social and environment ac-
tivities, and cooperate with communities in the
places where they are doing their business. Ho-
wever, these CSR practices are voluntary actions
of profit-oriented companies and are not reflec-
ted in their statutory documents. In this case, an
important motivation is the reputation compo-
nent, as socially responsible companies are posi-
tively perceived by customers, employees, inves-
tors, and the government.

In Ukraine, there are organizations that pro-
mote the concept of CSR and generate reports on
CSR. Among them are the Center for the Deve-
lopment of Corporate Social Responsibility (2008)
and Pro Bono Club Ukraine. In 2019, there appea-
red Sustainable Ukraine, the first professional ra-
ting of corporate sustainability of Ukrainian com-
panies based on leading international practices
with a focus on their investment attractiveness.

The overview of the Ukrainian experience in
CSR has shown a significant potential in this area.
Most companies are ready to go beyond their
own financial interests and get involved in tack-
ling social and environment problems. One of the
arguments may be the active position of enter-
prises and organizations, they showed while of-
fering a helping hand to the government at the
beginning of the Covid-19 pandemic.

However, at the time when public benefit and
B-corporations are appearing and gaining
ground in advanced economies, which may be
considered as a continuation of CSR companies,
on the one hand, and as a response to its criticism,
on the other hand, Ukraine has not formed a le-
gal framework for enterprises seeking to combine
commercial gain with solving social problems.
The main problems hindering the development
in this direction are insufficient promotion of sus-
tainable development, lack of legislative and in-
stitutional support for enterprises that seek to
expand sustainable practices while ensuring their
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own profitability. We consider it necessary to stu-
dy the experience of companies that have been
successfully operating on the basis of hybrid bu-
siness models and implementing it in Ukrainian
practice. This enables solving a variety of gro-
wing pressing social problems, cooperating mo-
re actively with communities, and fully realizing
the potential of small and medium-sized busine-
sses in serving society.

The first step towards the formation of hybrid
business models in Ukraine may be social enter-
prises and social entrepreneurship. Currently, the-
re are no legally approved concepts of “social ent-
repreneurship” and “social enterprise,” moreover,
there are experts who deny the need for a legisla-
tive definition of social entrepreneurship [24]. Ho-
wever, we consider the lack of social entrepreneur-
ship and social enterprises as an organizational
form of its implementation in the regulatory field
as an obstacle to its development: decision-ma-
king institutions and officials do not perceive phe-
nomena that are not documented. Even the deve-
lopment and approval of regional programs for
the development of social entrepreneurship re-
quire a regulatory framework that justifies the
need for these programs.

There are also different opinions about the orga-
nizational and legal form of social enterprises. Al-

Table 2. Hybrid Enterprise Characteristics

though social enterprises may operate in various
organizational and legal forms, the most common
form of social enterprises is the tandem of a nongo-
vernment organization and an individual entre-
preneur. According to the expert estimates, there
are about 1000 social enterprises in Ukraine [24],
and they are divided into two types. The first type
is social enterprises that are created specifically to
employ people from vulnerable groups. The second
type is social enterprises that create their busi-
ness in order to generate profit that is spent on the
statutory goals of nongovernment organizations.

Table 2 summarizes the modern theoretical
approaches to the advantages and disadvantages
of hybrid forms of entrepreneurship.

In general, based on the world experience [25],
we have identified the four main areas in which
hybrid enterprises may operate in Ukraine:
¢ work integration: training and integration of

people with disabilities and the unemployed

persons;

¢ provision of personal social services in the
sphere of healthcare, welfare and medical care,
vocational training, education, medical servi-
ces, child care services, services for the elderly
or assistance to low-income people;

¢ local development of depressed areas: the crea-
tion of enterprises in remote rural areas, the

Vulnerabilities

Cooperation | 1. The formation of a positive image among investors and | 1. The need to gain support from shareholders

2. The improvement of the corporate image of the com- spending resources on socially useful activities

1. Increasing the level of trust in the company through | 1. The need for transparency of activities and

Characteristic Advantages
with stake- | creditors and easier access to capital as a consequence;
holders
pany as a responsible manufacturer, employer, and busi-
ness partner
Efficiency | 1. The reduction of financial and nonfinancial risks
Openness
openness
2. Creating sustainable relations with the authorities
Governance | 1. Improving corporate governance methods

(owners) who should understand the feasibility of

1. The difficulty of determining the efficiency of
social and environmental activities, the existence
of a certain time lag between inputs (financial,
time, labor, material) and tangible outcomes

transparency of information, which may weaken
the company’s position in competitive relations

1. The need for special professional training or re-
training of managers

Source: generalized by the authors based on [8—23].
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revitalization of post-industrial areas in cities,

assistance in the development and the cooper-

ation between rural and urban areas (on pro-
cessing of agricultural products, environment
protection);

¢ sports and arts.

An important advantage of hybrid enterprises
is the ability to diversify their sources of funding.
The OECD social entrepreneurship experience
has shown that fees and sales (own revenues) are
the most important source of funding of socially
oriented enterprises (54.28%), followed by grants
(27.11%), donations (5.96%), and investments
(4.61%) [26].

For Ukrainian enterprises, the possibility of ac-
cess to grant funding and the interest of foreign
donors in the implementation of socially oriented
projects may be a significant advantage. In addi-
tion, government funding of socially significant
projects through such implementing companies
guarantees the efficiency of the use of funds and
the quality of project implementation.

Conclusions. Recognizing the priority of sus-
tainable development has led to growing domi-
nance of morality in the business environment.
Business is gradually disappearing as a way of ma-
king money and has been refocusing on tackling
social problems, which is traditionally perceived
as responsibility of the government.

As part of the study, the authors have deepened
the existing and developed new theoretical and
methodological principles for the introduction of
hybrid forms of business organization in Ukrai-
ne, which meet today’s challenges.

The essence of hybrid business models that
combine the characteristics of economic entities
of different sectors: the public (focused on sol-
ving social and environment problems) and priva-
te (profit-making) has been described. The ana-
lysis of world experience has allowed identifying
the basic organizational and legal forms of hybrid
business models represented by public benefit
corporations and B-corporations. In such compa-
nies, the social component is reflected in the mis-
sion, registered in the statutory documents, and
is part of the operating activities.
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In our opinion, the hybrid approach to the
functioning of enterprises should be considered
as a continuation of the concept of corporate so-
cial responsibility, as well as a way to systematical-
ly implement social and environment practices.
Therefore, the analyzed world experience in the
development of hybrid business models should
be implemented in domestic practice. The emergen-
ce of enterprises that focus on making a profit whi-
le promoting a positive impact on society and the
environment, complements nonprofit and chari-
table activities and makes them more systematic.
The emergence of B-corporations as a result of the
desire of socially oriented entrepreneurs to im-
plement both profitable mission and CSR enab-
les overcoming the traditional difference between
commercial and noncommercial governance. This,
in turn, contributes to the most effective solution
of social problems of the modern society in gene-
ral and the state in particular. The advantages of
hybrid companies include as follows: the forma-
tion of a positive image among investors and easier
access to capital; the improvement of the corpora-
te image of the enterprise; the reduction of finan-
cial and nonfinancial risks; the raising of trust due
to openness; the establishment of sustainable re-
lations with the authorities; the improvement of
corporate governance methods.

The vulnerabilities of socially responsible busi-
ness models are as follows: the need to justify the
feasibility of socially useful activities for sharehol-
ders; the difficulty of determining the efficiency
of social and environment initiatives, and a cer-
tain time lag between inputs and outcomes; the
need for openness and transparency of informa-
tion, which may weaken the company’s position
in competitive relations.

The first step towards the introduction of hyb-
rid models in Ukraine was the emergence of so-
cial enterprises, but this process lacks certainty
and systematization, adoption of foreign experi-
ence in CSR companies and in the functioning of
new hybrid business models. Therefore, it is time
to widely promote the idea and capabilities of B-
corporations, as well as legislative regulation of
the respective companies.
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TTBPUIHI BIBHEC-MO/IEJI: CBITOBUI JOCBI/I
TA HEPCITEKTUBU IMIIJIEMEHTAILIT B YKPATHI

Beryn. Y Bianosigp Ha 1100a/ibHi BUKJIMKH, IO CTOSATD TI€PE]] A€PKaBOIO, 3’ IBJISIOThC riOpuHi GizHec-Mo/eli, SKi MaloTh
XapaKTePUCTUKH [IPUBATHOTO Gi3HECY Ta eP/KABHOTO CEKTOPY Y iX TPaAUIiiHOMY CIIPUITHSATTI.

IIpo6GaemaTuka. /luckycist MoM0 BIPOBAKEHHS i TOMIMPEHHs TiOpuaHux Gopm GisHecy, IXHiX nepesar mnepebyBae Ha
IMOYATKOBIH CTa/Iii CBOrO PO3BUTKY, BOHA 30CEPE/PKEHA HA MOTUBAX MEPEXOy KOMEPIIMHUX KOMIAHIN /0 AiSIbHOCTI, 1110
TPaAMIIITHO 3/1iHCHIOBAIACH AePKaBOio a60 HENPUOYTKOBUMMU OpraHisallisiMu.

Mera. [nentudikamisi 3akoHOMIpHOCTEH, BUSHAYEHHST MOTHBIB CTBOPEHHS 1 TIPOIECY CTAHOBJEHHs TiOpUAHUX Oi3Hec-
MoJieJieit.

Marepiaau it Mmeroau. HopmarusHo-11paBoBy 6asy, HAyKOBi Mpalli BueHUX OYJI0 JOCHIZKEHO 3aralbHOHAYKOBUMU Ta
CIIeIiaJbHUMI METOAMU: aHAJII3Y Ta CUHTE3y — [IPU BUBYEHHI Cy4aCHOIO CTaHy Ta PO3BUTKY TibpuaHux (opm GizHecy, Ta
abCTPAKTHO-JIONTYHUM — T1pK (JOPMYBAHHI BUCHOBKIB.

Pesyabsratu. CyuacHuii 6i3Hec epeopi€HTOBYEThCS Ha BUPILIEHHS CYCHIIbHUX 1pobiieM. BurukaoTs ribpuani 6izHec-
MOJIEJ, IO MOEAHYIOTh B cO6i XapaKTEPUCTUKK eKOHOMIUHUX Cy0’EKTIB PI3HUX CEKTOPIB: AepsKaBHOTO (OPiEHTOBaHI Ha BU-
pillleHHsT COIliaJIbHUX 1 €KOJIOTiYHUX pobJieM) Ta puBaTHOrO (1lepeadadaoTh OTpUMaHHsa NpuOYTKY). ¥ cBiTi ribpuaHi
6izHec-Mojiesti Mpe/ICTaBAEHO CYCIiTbHO-KOPUCHUME KOPITOPAISIME Ta OeTa-KOPIOPAIisIMH, B SIKUX COTIANBHY CKIAIOBY
BiztoOpaskeHO y Micii, IPOIMCHO B CTATyTHUX JOKYMEHTAaX Ta BOHU € YaCTUHOK ONEPAIiitHOl AisIbHOCTI. 3Mintanuii -
Xijt 10 QYHKIIOHYBAHHST ITiIPUEMCTB MOKE PO3TJISIATUCS SIK IIPOJIOBKEHHsT KOHIIETIi1 KOPIOPAaTUBHOI COIiaIbHOI BiJl-
MOBIJAJIBHOCTI, @ TAKOK SIK CIIOCIO CHCTEMHOTO BIIPOBAJKEHHS COLIAJIBHUX 1 €KOJIOTTYHUX TPAKTUK.

Bucuosku. IIpoanasizoBanmii CBITOBHIT 0CBiZ PO3BUTKY riOpuAHUX GisHec-Mo/eeil BapTo iMIJIEMEHTYBaTH Y BITYM3-
HsAHy npakTuky. Ha yaci mmpoka momyJisgpusaris izel ta MoskanBocTell GeTa-Kopropailiid, a TaKoX HOPMaTUBHO-IIPABOBE
BPEryJIIOBaHHS [islIbHOCTI BIAIIOBIIHUX KOMIIAHI, 110 CpUsATAMe HalOLIbil e(peKTUBHOMY BUPIIIEHHIO COI[abHUX MIPOO-
JIeM, 10 TTOCTAJIN TIepe/l Cy9acHUM CYCIITBCTBOM B IIIJIOMY Ta YKPaiHCBKOIO /IeP;KaBOI0 30KpeMa.

Kniouoei cnosa: tibpuni 6isnec-mMoeri, cortianbHe mianmpueMHUIITBO, 6eTa-KOPIopallii, CoIiaJbHO-KOPHUCHI KOpropaitii.
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